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Website Content Checklist 
 

Putting together the content for your website can be a lot of work and seem like an overwhelming 

task. There’s a lot of information that’ll need to be gathered and I know this is going to take you some 

time. 

 

When writing the content for your website, it’s best to create at least 500 words for each page you plan to 

have. This gives the search engines enough information to know what your website is about. We’re going to 

focus on a good balance of text, images, and other elements to give your website a professional design. While 

you’re gathering information for each page of your website keep in mind what images you want to go with each 

page and even what images to place within sections of each page. When gathering images for your website, find 

the largest size available. Unedited versions are the best as I can scale them down to the right dimensions to 

fit where they need to go. Remember do NOT search for the images you want to use and simply download 

something from the internet. We can not use copyrighted images on your website. 

 

1. Home Page 
This is where everyone focuses with a design or redesign because it’s an important part of your website; it’s 

the first page most people will see. Your potential customers will look here for basic info about your 

company or organization. Focus on what value you provide to your customer, focus on their needs.  

 

In order for the search engines to understand what your website is about, you need some substantial 

content to insert.  

 

2. About Page 
This is probably the second most important page on your site. Your website visitors are usually curious 

about who is part of your company or organization. Create some content that describes your company or 

organization and the people who are part of it. If you feel it’s important, give a short bio for your staff with 

pictures – you can even include their email address and phone number if you want your website visitors to 

connect with them directly. 

 

3. Other Pages 
Your website visitors are certainly searching your website to find out if you provide what they need. In 

order to properly optimize your website, it’s best to break down what you offer to your website visitors onto 

separate pages. Take time here to focus on the value you provide your website visitors and how they will 

interact with the information on your website.  
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4. Contact Page 
When your website visitors need to contact you, they’re likely to visit your contact page either for a phone 

number or a form to fill out to request more information. Don’t forget to include email addresses, phone 

numbers, and physical location if you want them included.  

 

5. Other Things to Consider 
Here’s some other things to think about when creating content for your site: 

 

• Testimonials 

• Terms of Service 

• Privacy Policy 

 

6. Pictures – when giving me pictures for your website it’s important to tell me about the 

picture. I need to know where it goes on the website. If it’s a picture of a person for your staff 

page, I need their name and title and a bio for them. 

 

Here’s a few ideas of pictures that I’ll need: 

 

 Staff – you and your employees 

 Products 

 Projects 

 Photo gallery 

 Any other pictures you want included into your website 

 

 

Take some time to map out different sections of what you’d like in your site and create content for 

anything you feel is important. If there’s section you feel have a higher level of priority it’s a good idea 

to let me know so I can place it in an appropriate place. 

 

Having a website designed for your company or organization is a big project and you can feel 

overwhelmed with the entire process. Content is one of the most overlooked pieces of this process. By 

gathering pictures and putting together the information you want on your site, you’ll help me give you 

exactly what you’re looking for and we’ll both be happier with the finished project. 


